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Mapus ITlapanosa, aOMUHUCMPpAMUBHBLIL MeHedicep

romnanun Jolnson & Johnson;

IOnus TIbankosa, pykosodume b epynnet 1o paborre ¢
kauenmamu «Ofucet. ITpednpuamus. Chepa ycayea»
romnanun «METPO Kaw 510 Keppuy;

Aﬂapeﬁ TopaHuk, wien cosema HauuoHa ibHOl accouuatiuu
0p2aHUL3AIMOPOB Meponpusmuil;

Otxccana ./Iaﬁyueu, admuHucmpamusHsiil dupekmop «<HEO-
LTeHmp».






BCE, YTO HYXHO Al O®UCA: NPEANIOXEHUE METRO

OducHas KyxHs

OdoucHble ToBapbI

* bymara * Kocpbe-bpenkn
» KaHuenspckue * YrouweHue ans
TOBapbl rocten un '
* Mebernb u COTPYAHUKOB
oGopyqosane, othuca
= KopriopaTuBHble
BEYEPUHKM
Mopapku

* nNapTH&pam * Cpeacrea Ans

ybopku
* COTpyAHVKaM * /IHBEHTapb
= [eTsaMm
Anst ybopku
* PacxogHble
marepuarnbl

ANsi CaHy3noB

_— metro-cc.ru/shop
METRO Cash & Carry Brand and communication department




BbIBOP HOBOINOAHEIO NOAAPKA ‘1
-®

|I Mopapku

Apnpecat Bromxet Cpoku

METRO Cash & Carry Brand and communication department - lnEtrO_CC'PU/ShOp O\ /: M ETR D




NMPEANOYTEHUA NO KOPMOPATUBHbLIM NMNOOAPKAM*

Hosbi [0

82%

8 mapta )\
23 cpeBpanﬂ 44%
AP COprnHMKa\ <+ 100%

Mpod. npasgHuK
[P komnaHuu \_

30%

15% |
Apyroe \ Tl

* 82% KoMnaHuK JapAT KopnopaTUBHbIE

nogapku Ha HoBbIn rog
 HamnbGonee pacnpocTpaHeHHble

noaapku — efa v NpoAaykKThl, a Takke

CyBEeHUpHasa npoaykuus

METRO Cash & Carry Brand and communication department

YTO?

CyBeHupHasa npoaykums

0JapoyHble cepT Thl
Ka

oBapbl Ans goma

Mocyna

Bunetbl HA KOHLUEPTHI
aHUTOBapb!

TekcTunb

Opexpa

Apyroe

Epna/lpoaykThbl

48%
<+— 100%
0%
15%
12%
0%
\ 7%
N Z(y O 7 0
12%




BIOOAXET HA HOBOIrOAHUE NOOAPKHU (PYB.) "‘
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512 512

< 300
300-500

500-1000

> 1000

He OyaeTt aapuTtb 18%
apyroe -\ oy —_— = \

O /0 0/ T i

KITMeHTam AeTAM CoTpyAHUKaM

 Haubonee goporue nogapku KOMNaHUU JapsaT CBOMM KIIMEHTaM

» 33% KOMnaHWW OTKa3blBalOTCA OT NOAAPKOB cOTpyAHUKaM, 45% umetrot GromxeT ao 1000 py6. Ha
COTpyAHMKA

« 58% onpolweHHbIX TPATAT Ha nogapku ansa aeten meHee 1000 pyonen

metro-cc.ru/sho _
METRO Cash & Carry Brand and communication department / p O\ M ETR D




NTAHWPOBAHUE HOBOINoaoHUX NOAAPKOB: “
MOCTABLUMUKWU VS. KITUEHTbI @

OnTumansHoe BpemMsA OAnA ctapTta nNiaHUMpoBaHUA HOBOrogHuUX nogapKoB: aBrycr - CeHTﬂ6pb
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Bbibop accoptumenTta/
NOCTaBLLMKOB
duHanusauusa Konu4yecTs, PS .

UueH, BoaxeTa

MoarotToBKa KOMMYHUKaLNK

HE.
X

CrtapT KOMMyHUuKauum /
MpenBapuTenbHbIX 3aKa3os

[ —
TpaHcnopTupoBKa B

7
Poccuio u no Poccuum

| 8 |Mpopaxa / Otrpyaka E ¢ |

| 9 [Bpyuerme [ *°

€ opapoyHble Habopbl MCC @ @ 40%

€ Mopapku oT nocTaBLMKOB

17%
METRO Cash & Carry Brand and communication department metro-Ccc.ru/ Sh Op O\ METRD




METRO: ACCOPTUMEHT U BO3MOXHOCTU 3AKA3A ‘1
-®

ACCOPTUMEHT HOBOIrOZJHUX
NMNOAAPKOB B METRO

OB 5KCKIIO3UBHDIE
9  NOAPOYHbIE HABOPbI
HABOPbI HA NMKOBOW BKYC

or 300 o 8450 py6nei

AETCKUE

NOAAPOY4YHbLIE HABOPDI
sonee 60 cnAoKVX HABOPOB
or 119 no 2299 py6nein

NOAAPOYHBIE
CEPTU®UKATDI

YOOBHOE PELLIEHVE
KOPIMOPATVBHOIO
MOOAPKA

METRO Cash & Carry Brand and communication department

& 72 ToproBbix LWeHTpa B Poccumn

& YnoO6Hbi pexum paboTbl

@ Pasnu4Hble cnocobbl 3aKa3a TOBapoB
& Pas3nuyHbie BUAbI onnarthbl

@ Bce HeoGxoauMbie 4OKYMEHTbI

L mMetro-cc.ru,/shop SS9l METRO




METRO Cash & Carry Brand and communication department ETR
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KOHTAKTbI metro cc.ru/‘sbop ,, Q = ¢

KOnusa NbsaHKoOBA

PykoBoauTenb rpynnbl N0 pa3BUTUIO FPYNNbl KNIMEHTOB
«Odpucel. NMpeanpusartusa. Coepa ycnyr»

PykoBoautenb otaena 3aneKTPOHHOU KOMMepUuuun

OdenapTamMeHT pa3BuUTusa NpodeccruoHanbHbIX KIIMEHTOB

000 «METPO Kaw 3na Keppu»

E-mail: Yuliya.Pyankova@metro-cc.ru

TenedooH: +7 495 502 12 16

METRO Cash & Carry Brand and communication department ET
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«ENKW>». Meponpuatus B ceaske.

"Enkn" - 310 Lenoyvka macwTabHbIX
MeponpuUaTUM, KOTopbIe NPOXOAST Ha
nyJwwux event-nnowgaaxkax Mockebr!!!
TTpeumyLlecTBo AGHHOTO NpoOeKTa B
TOM, YTO 3aKA34UK Nosyyaet

NONHOCTbIO OCHClLlJ,eHHbIﬁ KOMnJiexkc

ANS NpoBefeHUs MeponpuUaTUn
no60oro ypoBHs, Npu 3TOM, BCe
pacxonbl Mexay Y4acTHUKaMU AaHHOrO
NpoeKTa AenaTca NPONOPLUOHAIBHO,
T.e. 3TO COXpaHeHWne BbICOKOro

KayecTBa 3a ONTUMASbHbIE AeHbru!




«loToBb caHu netom!»







Hexabpb - «[opaumii» mecaul

OnTummusmposatb 6roaxeT MOXHO, OTMeuYas meponpusTue B
sSHeape-geBsparse.
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«PECYPCbI»

W, HakoHeL, ecnu KoMmnaHus

pacnonaraet CBOUMU pecypcamu,

TO He CTOUT 3abbIBaTb O HUX BO
Bpema pa3paboTku NpoekTa u ero
6roaxera.

Hanpumep, B kayecTBe NIOLWAAKU
ANa NpoBeAeHUs MeponpuaTUs
MOXHO UCMNOSb30BATbLCA

cobCTBEHHBIN OpUC.

\







He pexomendyeM 3KoHOMUMb HA:

1. He 3KoHOoMbME HA KOM@OPmHOM 3a./1€ ( 0as awbozo muna meponpusmiLs).

3a. dosdxceH buimb:
- doctmamouHozo pazMepa 015 paccmaHoBicl cmoos ( ecau bawkem),

-C ?COPOULEﬁ 30HO1L WE(COH’LE; ecau C6OP 2ocmeil noapa3yme3aem oxcuOaHie HAYA.Ad npocpamMmbl B 2moil 30He npu
30K pbLIMOM OCHOBHOM 3d.J1e )

- C HOpMA/IbHBIMUL T yaIeMHbIMU KoMHamamu
- paﬁoma}ow,uMu NOXKAPHBLMU BBLX00AMIL 1L CUCTEMOiL TlODKaPHOﬁ ﬁeaonaCHocmu
- HOPMa/leOﬁ cucmemoil BeHMuUAALUL

- A0eKBAMHBIM MeHeOIMEeHMOoM

2. He aKoHOMbMeE HA 6aH1ceme/ gSypuLeme (0a5 moboeo muna Meponpusmis)
3. He aKoHOMbME HA o6c11y3;cu3aiow,eM nepcoHa.ie (ybopusuupt u ofuuuanmmet)

4. He 3K0OHOMDIME HA MexXHUYeCckoM oﬁopyaoeaﬂuu ( a1 nposedeHus koH@epeHuuil) u Ha

MEXHUKAX, KOMmOopble eco oﬁmymusalom

5. He akoHomMbime Ha :) PocmoBblx Kyicaax 015 demckoeo npasoHuKd. Ouy

Bceeda Hpasamcs demsam u daxe podurmensim



